


YOUR BRILLIANT WEBSITE

i

Your Brilliant Website

© Canonbury Publishing Ltd. 

All rights reserved. No part of this publication may be reproduced in any form or by any means 
without the prior permission in writing of Canonbury Publishing Ltd.

Please note it is our intention to be as accurate in fact, detail and comment as possible.

However, the publishers and their representatives cannot be held responsible for any error in detail, 
accuracy or judgement whatsoever. 

Your Brilliant Website is sold on this understanding.

ISBN: 978-1-907699-06-1

Published by Canonbury Publishing Ltd. 

Canonbury Publishing Ltd, Unit 1, Hainault Works, Hainault Road, Little Heath, Romford,  
RM6 5SS. Tel: 0208 597 0181. Fax: 0208 597 4040.

Registered office:  
Canonbury Publishing Ltd, Curzon House, 24 High Street, Banstead, Surrey, SM7 2LJ. 
Registered in England No. 4765425 VAT Reg No. 811 5700 64.



YOUR BRILLIANT WEBSITE

ii



YOUR BRILLIANT WEBSITE

iii
Continued over...

Contents

Introduction................................................................................. 1

Chapter 1:

Choosing your domain name ..................................................... 3

Chapter 2:

Registering your domain name and getting it hosted ................ 5

Chapter 3:

Installing Wordpress .................................................................. 7

Chapter 4:

Setting up your Wordpress website ........................................... 9

Chapter 5:

Installing Google Analytics on your 

Wordpress website .................................................................. 35

Chapter 6:

Getting readers for your website .............................................. 39



YOUR BRILLIANT WEBSITE

iv

Chapter 7:

Setting up an Astore for your  Wordpress website ................... 51

Afterword ................................................................................. 63



YOUR BRILLIANT WEBSITE

1
Continued over...

Introduction 
The Internet brings opportunities to all of us in a way no other tool ever has. 

Perhaps the biggest way to take advantage of this tool is to create your own website. A website is 
almost always a good investment of your time when it comes to making money online. It can be the 
starting point and backbone of anything else you try… 

It can also make you money right up-front. 

And without you having to have any of your own products. 

The beauty of this is that we’re not about to walk through making a single page site, like several  
social sites permit you to do easily, but a whole website underneath your own domain name that 
you’ll modify and boost whenever you want. 

A website allows you to reach potential customers either locally or around the world without paying 
extortionate marketing costs.  

Not only that but you can target the right customers for your product. 

If you don’t have a product, don’t worry. I’ll show you how to sell products from Amazon, and get a 
cut of the profits. 

A quick introduction to Wordpress – your new best friend. 

Before we move on (I know you’ll be desperate to get going so I’ll keep this brief) I just wanted to 
write a small note about the software we’ll be using to get your website set up. 

You may have heard of Wordpress. It’s massive right now. And it’s great. 

Wordpress makes having a website – and adding things to it - easy and convenient. 

Using Wordpress will mean you have more time to focus on the content of your site instead of the 
techie side of setting it up and getting things on to it. 

Wordpress is commonly known as blogging software, but it can do much much more than that. Used 
in the way I’m about to show  you, it can produce an extremely professionally looking website. 

And it has all been designed so that both complete novices and more advanced users can benefit 
from it equally. So, with the help of Wordpress, you’ll be able to build a great website without doing 
anything too technical. 

Follow this advice, and once you start the building process you could have the basics of your website 
online in a couple of hours. 

Let’s get started...



YOUR BRILLIANT WEBSITE

2



YOUR BRILLIANT WEBSITE

3
Continued over...

Chapter 1: 

Choosing your domain name
The first thing you need to do is choose a web address, or ‘domain name’, to use the technical term. 

This is a fairly important decision and one you certainly shouldn’t rush into. Take the time to explore 
different options and jot down all your ideas.

You can find hundreds of long-winded articles about how to go about choosing the right domain, 
but here are the main points to consider:

•	 Stay on-topic – This is the most important tip. If your website is all about bananas, the domain 
name bananas.com would be far more appropriate than mybrilliantsite.com. 

Not only is this common sense, but Google also use your domain name to determine what 
your website is about. So if you want your website to appear on Google when people type in 
fishing, then having that word in your domain is highly recommended. 

Of course if you already have a business and you are setting up a website for it, you’ll want to 
choose a domain that is as close as possible to your business name. So if you own a pub called 
The Packhorse, then ‘packhorsepub.com’ would be a good option. 

•	 Be brief – Short domain names are always easier to remember than long ones.

•	 Keep it simple – If possible avoid using words that are difficult to spell. The simpler, the better. 

•	 Extend wisely – The domain extension is the bit at the end. You know, the .com or .net bit. 

To clarify, .com and .net are both suitable for any website and target a worldwide audience.  
Regional domains such as .co.uk are for websites that are intended for people in a specific 
country. Then you’ve got extensions like .org for educational sites and charities and .gov for 
government sites, as well as a few others. 

My advice on this is always the same, if you’re unsure, go for a .com.

If you’ve got a bit of extra cash to play with, buy .co.uk as well as .com . That way you avoid someone 
else having a similar domain to you, and your customers finding the wrong site. 

Of course, because the Internet has been going for such a long time now, you might find that the 
domain you want has already been taken (I’ll show you how to find out in a moment). 

If that happens you can try adding a simple descriptive word to the end of your domain. Something 
like ‘news’, ‘secrets’,  ‘advice’ or ‘world’ could work. So, if your site is about sewing, your domain 
would be ‘sewingworld.com’.   

If you follow each of these simple rules, you should end up with a concise, highly relevant domain 
name to be proud of and the perfect platform upon which to build your website.
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Chapter 2:

Registering your domain name and  
getting it hosted
After coming up with a domain name you need to check it’s available, and then register it, so that it 
becomes your property.

You also need to find somewhere to host the website you’re planning to build on it.

Fortunately, there are hundreds of companies that will provide the dual-service of registering your 
domain and hosting your website, which makes it incredibly quick and easy to do.

Personally, I always use 1and1.co.uk as I find their customer service to be really good. This is par-
ticularly helpful if you are new to making websites and find technical terms a bit daunting! 

Of course you can choose from the many hosting providers out there. But if you plan to install 
Wordpress, make sure they offer an ‘easy install’ or ‘one-click build’ option for Wordpress. If you are 
unsure, stick with 1and1.co.uk and follow my example exactly...

So, go to www.1and1.co.uk and you’ll see the ‘Domains and Email’ button at the top left. Hover over 
this and click on ‘Register your preferred domain today.’

The first thing you’ll have to do is check whether the domain you want to buy is available.  

Simply enter your preferred domain in the box on the left hand side of the screen, check the .co.uk 
and .com boxes, and click on the ‘check’ button:
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As I mentioned earlier, you may find that your domain is unavailable. You’ll see a page like this: 

Don’t worry if this happens. You’ll be offered a list of possible alternatives underneath. If none of 
these are suitable, scroll to the bottom of the page and enter another domain in the search box. Try 
changing the end of the domain slightly... in the above example ‘sewingworld.com’ is taken so I 
might try ‘sewingsecrets.com’ for example. 

Once you’ve found an available domain, click the continue button and you’ll be taken to the next 
page to choose your hosting package. 

If you are planning a fairly small website you’ll only need the starter package. You can always up-
grade later if you find your website gets bigger. 

The starter package currently costs £2.49 a month and you get 6 months free. Not bad huh? 

Click ‘Sign up’. The next page will ask you if you want to buy additional domain extentions like .eu, 
.net, .org etc. Uncheck all the boxes if you don’t wish to buy these. You may also be asked if you want 
additional services on the following page. Just click the ‘No thanks’ button until you reach the pay-
ment page and fill in your details. (Make a note of your password, you’ll need it.)

Once you’ve made your purchase wait for the registrations email to come through before you move 
onto the next chapter. This can sometimes take a couple of hours. 

And that’s about it. Told you it was easy.

You’re now ready to build your website.
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Chapter 3:

Installing Wordpress
There are many ways to go about building a website, but I always, and I mean always, use Wordpress, 
which I believe to be the finest publishing platform available.

Not only is it startlingly simple to use, but you can also create beautiful, professional-looking web-
sites in a matter of minutes.

So, I’m first going to talk you through how to setup Wordpress and then how to use it to create your 
own super-duper website.

Start by logging into your Control Panel on the 1and1.co.uk website here: https://admin.1and1.co.uk 
(use the account number from your registrations email and the password you set up when ordering).

Once inside, you’ll see all manner of buttons and various options to choose from. But what we’re 
looking for is named ‘click and build’. Sounds easy doesn’t it? You’ll find this in the ‘Website / Appli-
cations’ section here:  

Now you’ll see a list of applications. Wait a few seconds for the list to load, and then scroll down 
until you see the Wordpress logo (it will be fairly near the top):
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Click on ‘install application’. 

When you are taken to the next page check the box to accept the terms and conditions and click ‘next’. 

You’ll then be transported to the Wordpress quick-installation page, which will create the basic 
framework of the site for you with a simple click (or two) of a button.

All you have to do now is fill in the form to complete the process: 

Firstly, give your site a name. This is just for identifying your site within your control panel, so 
choose anything relevant to your site. 

Next, you have to decide which domain you’d like to install Wordpress onto. You’ll be given a few op-
tions (even though you only have one domain) but always select the address as you’d want people to 
see it. In the example above it is packhorsepub.com. 

Create your Username and Password. Make sure you choose something you’ll remember or make a 
note, as you need this information to login to your Wordpress website once it has been created.

Lastly choose a ‘Weblog Title’ for your blog. This is the name that will appear at the top of people’s 
browsers when they are on your site, so choose something simple that gives your website a name. In 
this example above I have chosen ‘The Packhorse Pub’.

Click the blue ‘Install’ button. 

This will now install Wordpress onto your domain. 
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Chapter 4: 

Setting up your Wordpress website
Once you’ve completed the installation of Wordpress, you can visit your domain where there should 
now be a fully functional website in place.

A design or ‘theme’ is there by default, but don’t worry if you hate how it looks because you can 
change the whole thing very easily.

So, we need to start by logging in.

You can always login to your Wordpress website by adding ‘/wp-admin’ to your domain. So, if your 
domain is bananas.com, you can login by visiting ‘www.bananas.com/wp-admin’.

Once you’re on that page, this is what you should see:

Simply enter the username and password you chose in the installation process and click ‘Log In’. You 
might also want to select the ‘Remember Me’ box, so that you don’t have to enter your details every 
single time you want to gain access.
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Once logged in, you’ll see the dashboard of your site, which will look like this:

As you can see by the menu on the left, there’s plenty to explore.

First things first you need to make sure the domain and tag line are set correctly for your website 
(don’t worry if you’re not sure what these are... all will become clear!)

If you run your mouse over the ‘Settings’ button on the left hand menu, an arrow will appear. If you 
click on that arrow, a dropdown menu will appear:

Now click on the ‘General’ button. 
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You will be taken to this page: 

First, change your tagline to something appropriate. It may be set to ‘Just Another Wordpress Site’ 
by default so change it to something relevant to your site. This will show up when people search for 
your site on Google and also at the top of their browser when they are looking at your site. 

Choose something which sums up what your website or business does in a succinct way. In the 
above example for a Pub close to Stonehenge, I have used ‘Serving Good Food and Drink Near 
Stonehedge’. 

Next, check your ‘Wordpress address’ and ‘Site Address’ are correct. So, if your domain is bananas.
com, make sure that http://www.bananas.com is written in the boxes next to ‘Wordpress address’ and 
‘Site Address’. Sometimes it is set as http://bananas.com without the ‘www’ part, so just add that in. 

Click ‘save changes’ at the bottom of the page. 

It’s worth taking the time to look at all of the settings pages to gain a better understanding of how 
Wordpress works and the different functions you can quickly alter with the click of a button:

But we won’t dwell on that right now as there are more pressing issues at hand.
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Creating and editing pages on Wordpress

The whole point of Wordpress is that it makes adding and editing pages on your website incredibly 
simple. That’s why it is known as a ‘content management system’ or CMS.

And once you get to grips with some basic concepts, you’ll find it easy to accomplish both of these 
tasks.

The first thing you need to understand is the difference between the two types of content you can 
create using Wordpress - posts and pages.

This can be complicated to explain as they are both effectively the same thing – a page on your web-
site.

The only differences between the two are that posts live inside categories and are ordered by date, 
whereas pages standalone and remain completely static. 

They generally form the information pages on the menu bar of your site like ‘About Us’ or ‘How to 
Find Us’. 

When setting up a website you need to determine how best to use these two distinct content types. 
But don’t be daunted; it’s actually remarkably simple.

Here are some examples for both:

Posts

If you were writing a blog or an online journal, you’d use a post. This is because you want the content 
to be kept in order and filed under categories so people can find it based on its subject or the date it 
was written.



YOUR BRILLIANT WEBSITE

13
Continued over...

Pages

If you were creating an ‘About Us’ or ‘Contact Us’ section, you’d use a page. This is because these parts 
of your site are not time specific and they stand completely alone from all other content on your site.

Don’t worry if you still aren’t completely sure about the difference between posts and pages, as I’m 
now going to walk you through how to add content to your Wordpress website to help you gain a 
better understanding.

Using posts, categories and pages to create a website structure in 

Wordpress

By default, Wordpress websites are setup as a blog, with your latest posts displayed on the homepage. 

So the first thing we’re going to do is delete the default post Wordpress automatically creates titled 
‘Hello world!’.

On the dashboard, move the mouse over the ‘Posts’ menu and click the arrow to enable the drop-
down. Then select the ‘Posts’ button:

You’ll then see your one default post listed. Move your mouse over the title ‘Hello world!’. That will 
reveal options. Select ‘Trash’ to get rid of the post:

Now you’ve deleted the default post, you can create your own first post by selecting the ‘Add New’ 
option from the menu:
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Start by giving your post a title in the box at the very top of the page:

The box directly below is where you create the main content of your post:

You can use the formatting options at the top of the box to edit your content. You can also insert 
pictures and videos easily by clicking the Wordpress upload tool buttons:
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If you’re curious about how your post will look when it’s uploaded to your website, you can click the 
‘Preview’ button on the right hand side of the screen. This is a really useful tool and one that I use 
regularly when adding/editing content:

Once you’ve finished working on your post and you’re happy with how it looks, you need to create a 
category to put it in. By default, it will go into the ‘Uncategorised’ category (confusing I know).

Click on the ‘Add New Category Button’ on the right hand side of the screen:

Type the name of your new category and click the ‘Add New Category’ button:

It should now appear as a category in the list:
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That category can now be used to store any other posts to do with that particular subject in the  
future. So if I write ten more posts about Bananas, they can all go into the bananas category.

There’s no limit to the number of categories you can create and you can put a post into as many cat-
egories as you like.

So now you’ve given your post a title, written out the content and put it into a category. You’re now 
ready to publish, so hit the ‘Publish’ button on the right of the screen:

Once you’ve published, you’ll be given the option to ‘View Post’ and it’s a good idea to do so straight-
away to check for any possible mistakes.

And don’t forget, because the homepage is configured to show your latest posts, the post you’ve just 
created will be displayed right at the top:
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Notice also how the new category has appeared on the menu on the right:

If I were to now create another post, this time about Apples, it would appear at the top of the home-
page with the Bananas post moving down below it. 

So without doing hardly anything, we already have the perfect structure for a blog and can start add-
ing content using posts and categories.

But now I want to create an ‘About’ page to tell people all about my website. So I go back into the 
Dashboard and move the mouse over the ‘Pages’ menu, click the arrow to reveal the dropdown and 
click the ‘Pages’ button:

This reveals the list of pages already created. And again, Wordpress has given us a page by default 
and as luck would have it, it’s an ‘About’ page, just like I wanted.

So instead of deleting the page, I’m going to move the mouse over the ‘About’ title and click the edit 
option:
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You’ll immediately notice that adding a page is exactly the same as adding a post, except that you 
don’t have to put your page into any categories as it stands alone from the rest of your content.

Once you’ve given your page a title you’re happy with and added the main content, hit the ‘Update’ 
button on the right hand side of the screen.

Once you’ve updated your edited page, you get the option to view it:
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Notice how pages are listed in the menu at the top of the page in this theme:

And every time I add a page to my Wordpress site, it will be listed on that top menu.

If I go back into my dashboard and create two more pages titled ‘Contact’ and ‘Links’, the menu will 
look like this:

If you want to customise your menu bar further, you can. I will go into more detail on that later. 

So we now have the basic setup of a website, with pages used for basic information about the site and 
posts and categories used for the main content about the subject of the blog.

Hopefully that run-through will help you grasp the basic concepts of Wordpress content.
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Changing the theme of your Wordpress website

Next, let’s talk about picking out a theme for your website. This is important because you’ll no doubt 
want it to look and function a certain way and picking the right theme helps you achieve both of 
those things.

But before I start, let me say that the default theme Wordpress now supply you with, called Twenty 
Ten 1.1, is actually a quite brilliant theme with lots of simple options to help you customise it’s  
appearance. For a beginner, it’s not a bad theme to be starting off with.

To easily update this theme to something that could work for your site, dropdown the ‘Appearance’ 
menu to the left of your dashboard and select ‘header’: 

Here, you can upload an image from your computer that is relevant to your website or business, or 
choose one of the default ones provided. 

But if you feel inclined to try a different theme, this is how you do it:

Move the mouse over the ‘Appearance’ button on the left hand menu and click the arrow to reveal 
the dropdown. Now click on ‘Themes’:

You’ll then be taken to the page which shows you the themes you already have installed and avail-
able to choose from. Ignore this and instead, click on the link at the top of the page that says ‘Install 
Themes’:
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Now, on this page you can browse the thousands of free Wordpress themes available and you don’t 
even have to leave your own website. Pretty cool huh?

Simply select the criteria for the kind of theme you’re looking for and click the ‘Find Themes’ button 
at the bottom of the page.

You can also find a theme by typing in words in the search bar:

Even though there are thousands of themes to choose from, it can actually be quite difficult to find 
one that matches all of your criteria. 

When going through the various themes, make good use of the ‘Preview’ function to get a clear idea 
about how that theme looks. 
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You will of course have your own ideas about how you want your website to look, but I advise pick-
ing a simple theme to start off with as this will make things far easier for you as a beginner. But feel 
free to try different things. You can switch between themes in a matter of seconds and completely 
alter the look of your site, which is one of the great benefits of Wordpress.

Anyway, once you’ve found a theme you’re happy with, hit the ‘Install’ button.

A popup window should then appear where you’ll be asked to confirm that you want to install the 
theme, so click ‘Install Now’ to confirm.

You’ll then see this screen:

This confirms the theme has been installed.

Click ‘Activate’ to set the theme.
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You have now successfully installed a new theme and completely changed the appearance of your 
website. But as stated above, if you’re not happy with the theme you can change to a new one or 
switch back to your old one in a matter of seconds by revisiting the ‘Themes’ page:

The next thing we need to go through is plugins.

Plugins

Plugins allow you to quickly and easily add new functionality to your Wordpress website.

So if you want to add something like a picture gallery, a contact form or, in this case, an Email cap-
ture box, there will be plugins that do just that.

I’m going to take you through the installation and setup of an Email capture plugin, so you know 
the complete process, but be aware that all plugins are slightly different and as such, require different 
settings to be applied. However, the process of installing a plugin remains the same, so this is useful 
information to get you started.

On the dashboard, move the mouse over the ‘Plugins’ menu on the left hand side of the screen and 
click the arrow to reveal the dropdown menu. Then click the ‘Plugins’ button:

You’ll now be presented with a list of all the plugins you currently have installed. 
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When you download plugins, they will appear on this page, so if you want to activate or deactivate a 
plugin, this is the page you come to:

Now, let’s install a new plugin.

On the Plugins menu on the left hand side of the screen, click the ‘Add New’ button:

You can search for the plugin you’re looking for either by picking one of the options at the top or 
typing it into the search box:
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We’re going to try and find an ‘Email capture’ plugin, so because we know exactly what we want, 
we’ll just type that into the search box:

Now you’ll be presented with a list of plugins relating to your search. Read the descriptions to see 
which one, if any, is appropriate.

This WP Email Capture plugin looks like exactly what we’re after, so let’s install it:

Click the ‘Install Now’ button.

You’ll then be given confirmation that your plugin has been installed and be asked if you’d like to 
activate it immediately:

When you activate the plugin, it will appear in your list of installed plugins and shaded a different 
colour to differentiate itself from all the deactivated plugins:
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Now you need to setup the plugin, so dropdown the Settings menu, where you’ll find the button for 
your new plugin:

Note: When you install certain plugins, their settings will be in a different location, but fear not, they 
will normally be somewhere on the left hand side. If not, it is because their settings are in the widgets 
section - more on that in a moment...

As stated above, all plugins are different, so different settings will normally need to be applied in 
order to get them to work. 

If you get stuck, don’t worry as every plugin has it’s own page on the Wordpress.org website, with 
instructions and tips about how to get it working.

For our Email capture plugin, we have to complete a form:

Once completed, click ‘Save changes’.

For this you can set up 
a simple “thanks for 
signing up” post on 
your site and put the 
address here. (Make 
sure it’s a post NOT a 
page or it may show 
on the menu bar of 
your site – see page 12)

If you are going to 
email people after 
they sign-up to your 
website you will 
probably want a new 
email address to send 
from...

Your name
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So that’s how you install and configure the Email capture plugin.

However, in order to display this Email capture on our website, we also need to add what’s known as 
a widget to our menu. So let’s talk a little about widgets.

Widgets

WordPress Widgets are designed to provide a simple way to arrange the content in your sidebar 
without having to fiddle with any code.

To be clear, the sidebar of your blog is this area:

So, to configure the widgets in your sidebar, dropdown the ‘Appearance’ menu on the dashboard and 
click the widgets button:
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On the left hand side of this page you’ll see widgets you have available to use and on the right, you’ll 
see the widgets you’re currently using in your sidebar:

Let’s look at the widgets I currently have in the sidebar:

And here’s how they look in the actual sidebar of the site:
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If I want to add a widget to the sidebar, all I do is drag it from the left hand area of the screen to the 
menu on the right.

To achieve this I move the mouse over the widget, then just click, hold and drag it to the right:
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You can also change the order of widgets in the sidebar by clicking and dragging them up or down:

So now my Email capture widget is right at the top of the menu. Here’s how it looks on the site:

Now I have run through WP Email Capture as an example of how to install plugins and activate 
widgets on your website. But it can actually be a very powerful tool for keeping in touch with anyone 
that visits your site. 

Once you have their email address you can let them know that you have a new post, or that you have 
something to sell. 



YOUR BRILLIANT WEBSITE

31
Continued over...

To find out more about this see my section on email newsletters in Chapter 6.

Menus 

The last thing that you need to know to get your website looking super and easy to use is how to cre-
ate your own menu. 

Wordpress call it a menu, but what they mean is how people navigate around your site. For example 
this top navigation bar is a menu in Wordpress terms: 

If you want to change what appears on your menu, you can do this by going to the menu on the left 
of your dashboard, dropdown the ‘appearance’ menu and select ‘menus’:

Not all themes support changing and updating menus. If yours does you will see a box like this in 
the right hand corner: 

Some themes will support more than one menu so that you can have a menu elsewhere on the site. 

If you do not see this box then your theme does not support menus. If you want to personalise your 
navigation bar, you will need to choose another theme. 

So, to build your menu, you have a choice of pages (those that you have created for your site), cat-
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egories, or custom. Custom simply means that you can add any web address that you like. You could 
add a link to one of your posts or to another site. As long as it starts with ‘http://’ it should work. 

In this example I have chosen to add my ‘How to find us’ page to my menu. Check the box next to 
the page name, and then click ‘Add to Menu’. If you cannot see all your pages or categories, click 
‘view all’. A red arrow points this out:

If you want to add a ‘Home’ button to your menu, you can create this in the ‘Custom Links’ section 
shown above. 

Enter your website address in the ‘URL’ box – for example ‘http://www.bananas.com’, and enter 
‘Home’ as the label. Click ‘Add to menu. 

You should now see your menu taking shape in this box: 
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To change the order of the links in your menu, just click on them and drag and drop them into the 
correct place. 

Once you are happy with your menu, type a name for it – just use something that makes sense to 
you, no-one will see it. Then click the ‘Save Menu’ button. 

Finally to select your menu and ensure it displays, return to this box to the right of your page and 
select the menu you have just named, then click ‘Save’: 

Getting to grips with Wordpress

We’ve now covered the basics of Wordpress, from tweaking different settings to creating a site struc-
ture using posts, pages and categories, as well as understanding themes, plugins and widgets.

The best way to get to grips with all of this and learn even more is by trial and error. Wordpress is 
remarkably simple to use and even when you make mistakes, it’s not hard to retrace your steps and 
undo errors. 

So play around and explore the dashboard to understand all the inner workings of your Wordpress 
website.
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Chapter 5: 

Installing Google Analytics on your 
Wordpress website
I can’t say strongly enough how much I recommend doing this. 

Google Analytics tracks the visitors to your website, tells you exactly how they got there and offers 
hundreds of other interesting reports and statistics.

When you start to build traffic to your site, through the methods I will start to talk you through in 
the next chapter, you will want to be able to access and look in to the results of your efforts. 

Say, for example, you follow a technique for getting people to your website from Facebook, and then 
another for getting people to your website directly from search engines like Google, Google Ana-
lytics will show you, by any date range you specify, how much of your traffic has come from each 
source. 

It will also show you where people click on your site, what people were searching for on Google or 
any other Search Engine when they came across your site… in fact, there is very little to know about 
a website that Google Analytics is not able to tell you.

But perhaps best of all, it’s completely free!

I’m going to run you through how to install Google Analytics on your Wordpress website.

First of all, visit the Google Analytics website and sign up for an account: www.google.com/analytics

You’ll be asked to fill in some basic information such as the address of your website and an account 
name. You can call your account whatever you like.
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When you’ve finished filling out the various forms, you’ll eventually be given your tracking code:

However, you only need to select one small part of this code, so highlight the piece of code that starts 
‘UA-‘ and is followed by a combination of dashes and numbers. Here’s an example:

This is your unique Google Analytics ID.

Copy this code to your clipboard and click ‘Save and Finish’ at the bottom of the page:
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Now, go back to your Wordpress dashboard and select the ‘Add new’ option from the Plugin menu:

Type into the search box ‘ultimate google analytics’:

Install the ‘Ultimate Google Analytics’ plugin:

Activate the plugin:
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Now dropdown the ‘Settings’ menu on the left hand menu and select the ‘Ultimate GA’ button:

Now finally, on the Ultimate GA settings page, paste your Google Analytics ID into the box:

…and click ‘Update Options’:

You’ve now installed Google Analytics on your Wordpress website.

The next day, when Google has had the chance to gather sufficient data, you’ll be able to login to 
Google Analytics and see how many visitors your site has received and access lots of other useful 
reports.

It really is a fundamental tool for developing a successful website, so it’s worth taking the time to 
learn as much as you can and use the data it provides.
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Chapter 6: 

Getting readers for your website 
If you search on the Internet about ways to build a readership for a blog or website you will see that 
most advice on the subject is centered around having great content, attracting links from other sites, 
posting regularly etc, this is all great advice. And, in part, that’s because all of those things will help 
with SEO… 

SEO stands for Search Engine Optimisation. It means doing all you can to make your web pages as 
attractive as possible to the search engines.

The reason to do that is traffic. 

If a search engine likes your web page it will rank it higher in the search results for a given keyword 
(a keyword is the term used for the phrase a person using a search engine, like Google, types in 
when trying to find something online.) 

Simply put, the higher your page ‘ranks’ for a keyword, the more traffic your page will receive.

Best of all, the traffic you receive from the search engines (when people click your entry in the search 
results) is free. You don’t pay a penny for it. The more free traffic you can get, the more money you 
can ultimately make. That’s why SEO is so important.

Although many people are happy to appear anywhere in the results when someone searches for 
something related to their site on Google, the real objective of SEO is to get into the top five listings 
when people search for phrases relevant to your site, because that is where the bulk of people search-
ing will click. 

Of course, the ultimate objective is to grab the coveted top spot for your keyword because that will 
get you around 70% of all the traffic Google can send. A valuable prize indeed!

Keywords are the key

A website overall doesn’t get given a set position for certain searches in the search engines – each 
page on a website does. 

That page may be the homepage page or it may be one of the pages inside your site. 

Which websites search engines like Google feature for any given search depends on how relevant 
they consider it to be to the specific keyword that someone has typed in to their search box. And 
how much more authoritative they consider your page to be compared with all the other pages on 
the Internet that feature the same keyword. 

It is surprising how often a page that you think is clearly written about one thing is actually seen by 
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the search engines to be about something else entirely. 

To ensure you get your page appearing for the right searches you need to make sure that phrases you 
want your site to appear on the search result pages for are appearing in the titles of your posts and 
pages. They should also be in the opening paragraphs of content on your pages and posts too. Think 
back to the banana example earlier when we were talking about domain names! 

But Search Engine Optimisation isn’t just about making your pages full of the right keywords. There 
is a lot more to it than that.

So how do we maximise our chances of getting to the top of the results on a search engine for the 
keywords we have chosen?

Secret formula

The problem is that the search engines don’t tell us much about what they like. 

Their formula (called the algorithm), for ranking one site above another, is a closely guarded secret. It 
makes sense that they keep it secret because if everybody knew exactly what it takes to get a page #1 
ranking on Google, everyone would do it! And then how would Google decide which site was best?

But don’t worry. Google do give us some guidelines and we can infer quite a lot from looking at the 
sites that do currently enjoy high rankings.

More importantly, the vast majority of websites are thrown up onto the Internet with little or no 
regard for all this SEO stuff, so beating them is a piece of cake.

As they say, “In the land of the blind, the one-eyed man is king.”

When you look at the scale of your competition, remember that the only real competition comes 
from the websites created by people who know what they are doing – and that narrows the field 
considerably.

You really don’t need to be a hardcore SEO expert to make a few sensible changes to your website 
and the way you promote it for your search engine rankings to improve quite quickly. 

Search Engine Optimisation 

In some ways SEO should probably really stand for Search Engine Optimism, because ultimately we 
are doing all we can logically do and hoping for the best. But in the end, there are some things that 
make perfect sense to do and which have been proven time and again to have a positive effect.

SEO boils down to three areas:

1. Things you do before you even start building your website – and we’ve already done that!
2. Things you do on your web page: ON Page SEO.
3. Things you do outside of your web page: OFF Page SEO.

All are important, but the degree to which each part of the equation dominates is a moving target as 
Google and their friends keep changing their algorithms to keep one or two steps ahead of us.

Let’s take a look at some of the simple measures you can take, to put your website ahead of the pack. 
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Depending on how competitive your niche is, these few ideas could be enough to get you to page #1 
in the search listings all on their own. And might even grab you the top spot and all the free traffic 
that could bring your way.

Paying for SEO

Before we do that though, let me talk for a minute about the many companies that sell a search en-
gine optimisation service. Many of them are perfectly sound and offer an honest, ethical service, but 
beware of the sharks that are just out to part you from your cash.

If a company tries to ‘guarantee’ you top Google rankings - for a steep monthly fee, of course, read 
the small print very carefully. 

The biggest con is the ‘guarantee’ that you’ll get a page #1 listing. What does that really mean? Any-
one can get a page #1 ranking for a keyword that nobody ever searches on and that there is no com-
petition for. 

For example, if I lived in the east of England and had a website on noodle knitting (yes, there are 
people who like to knit noodles!) it might be hard to rank in Google for the keyword ‘noodles’ be-
cause there are currently 1.3 million competing pages. 

However, if I went for a really precise keyword, such as ‘noodle knitting in norwich’ I could be at the 
#1 spot in Google overnight because right now there are no other pages targeting that exact phrase.

Nobody is targeting it because nobody is searching on it. Yes, I could be at #1 on Google, but it 
would do me absolutely no good at all and bring me zero traffic.

That’s an extreme example, but it is how some unscrupulous SEO companies are able to fulfil their 
worthless guarantee.

The answer, if you want to outsource your SEO is to be sure which keywords they are optimising for, 
and to check that those keywords are worthwhile before you part with your money.

Words or Phrases?

What we call a keyword can actually be a word or a phrase.  Generally, the longer the phrase, the 
fewer searches it gets, but the more targeted those searches are.

Getting down to it…

Google loves to see the keyword someone is searching for in the domain name of a site and gives 
a lot of weight to such relevant domains. They see it as a mark of authority. So if you followed the 
advice at the start of this manual, you’ve already scored some big SEO points! 

You can’t always get the perfect domain though, and sometimes your site may not lend itself to hav-
ing such a specific domain name. 

For example, if you plan to build a review site for a whole range of products, you might not want to 
name it after just one of the products you’ll end up including. 
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It may be better to call it something like Technology-Reviews.com. You can then put the keyword 
you’ve selected for each reviewed item into its individual page or post name.

So, for example, if you want to promote a Sony A200 Camera and you’ve decided that ‘Sony Camera 
Review’ is the keyword you want to be displaying highly on Google for, you could build a review 
page with the title ‘sony-a200-camera-review.htm so its individual URL would be, for example.

http://technology-reviews.com/Sony_Camera_Review

As far as the search engine is concerned, the keyword isn’t in the domain, but it is in the URL, which 
in their eyes is almost as good.

On-Page SEO

Keywords are the critical thing here. Your page should be focused on one specific keyword and not 
try to jam in as many different ones as possible. 

The search engine ‘spiders’ (yes, that’s what they call it!) that initially assess your pages are simple 
programmes that are seeking to place your site in an index. If it concludes that your page is equally 
‘about’ four different keywords, it won’t consider it to be an authority on any of them.

There are lots of things you can do on your web page to make it as attractive as possible to the search 
engines. The most important thing is to ensure that your keyword is in all the right places, the right 
number of times.  And to ensure that the keyword you have selected is really what your page is pri-
marily focused on.

Way too many people create web pages that don’t have a clear primary keyword and then wonder 
why they don’t rank for it!

Here are some of the most important things to consider for effective on-page SEO:

1. �First, check that your keyword actually gets search action - there is no point optimising a web page 
for a keyword that nobody is interested in! You can check this using Google’s keyword tool here: 
http://tinyurl.com/2fu9n5o

2. Make sure your keyword is in the page’s title tag.

3. Make sure the text on the page is clearly focused on the primary keyword. 

4. Put the keyword in the page’s first paragraph.

5. Check that the keyword appears between 1 and 2 times per 100 words on the page.

To get ahead of the other 25% of websites out there you have to focus on Off-Page SEO too.

Off-Page SEO

Depending on how competitive your primary keyword is, off-page SEO may be even more impor-
tant than on page. It boils down to one word: backlinks.

Every time a link to your web page appears on another site, the search engines consider it to be a 
vote of confidence. 
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The more votes you get, the more they start to see you as an authority page and the higher up the 
search results rankings your page will float.

At the moment it is believed that off-page SEO is a disproportionately big part of the ranking algo-
rithms so it is vital that we pay a lot of attention to getting as many good quality backlinks as we can.

There are probably hundreds of ways you can get backlinks, but here are my personal favourites.

RSS directories

One of the reasons I love building websites using WordPress, is because whenever you make a post 
(the blog equivalent of building a web page) WordPress automatically pings it to the leading RSS 
directories. 

‘Pinging’ means sending an electronic message to inform the RSS directory that your page is newly 
created. What that means to you is that links to your post are effectively created for you automati-
cally.

It isn’t important to know what RSS Directories are right now, but it is important to know that the 
major search engines constantly monitor them to find new pages to send their spiders to check out.

I have many times had a new blog post appear on page #1 of Google within fifteen minutes of my 
posting it – with no other backlinks at all – simply because the spider monitored the RSS directories.

WordPress builds pages that automatically have good on-page SEO, but adding a free plugin in such 
as ‘All-in-One-SEO’ can make it even better. 

All-in-One-SEO can be found by searching plugins as covered earlier in this manual. Pg 25.

Writing Articles

A very effective strategy to build a lot of backlinks to a specific page on your site is to write short 
(350-500 word) articles that are focused on your topic. They don’t have to be about the exact key-
word, but they do need to be on topic. You then upload those articles to as many online article direc-
tories as you can. 

EzineArticles.com is the leading directory, and you should open an account there right away. After 
that, Google ‘article directories list’ and you’ll find hundreds to choose from.

Where possible, within the article include a link to your page, using its primary keyword in the 
anchor text. Some article directories don’t allow links inside the article though and so you’ll have to 
add a ‘resource box’ at the end.

Writing articles has a double benefit – not only do you get valuable backlinks to your site every time 
your articles are posted on an article directory or used by another website, but you also get some 
traffic to your site from the links in the article itself.

Forum Posting and Blog Commenting

Getting backlinks by posting on forums and commenting on other peoples’ blogs is very conten-
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tious, but as with many things there is a good way and a bad way. The bad way will get you banned 
or branded a spammer, so it is best to learn the good way from the start!

The secret is to remember that forums are places that people go to socialise and to help each other. 
They are the equivalent of the local pub. The last thing anyone wants is to be sold to – and they will 
get very angry if they think that’s all you have in mind.

So, to use a forum to get backlinks to your site, you must first become a valuable contributing mem-
ber. Join in discussions, get your name known, and be seen to ask sensible questions and to help 
others whenever you can. And only when you’ve established a track record and have become part of 
the ‘club’ should you even think of adding a signature line to your posts that includes a link to your 
website.

Never draw attention to your signature box, or to your link. The search engines will see it and that’s 
what you are really after.

Similarly, with commenting on other people’s blogs you can often add your link, but if your com-
ment looks like it was posted just to display the link, the chances are that it will be deleted in and you 
may well be banned from commenting again.

The trick is to read the original blog post and make a really relevant and useful comment that adds 
to the discussion. Comments like ‘Nice post, I like your site.’ Don’t cut it!

Squidoo

A few years ago top marketing expert and author Seth Godin launched a website called Squidoo.
com. It is free to join and lets you build mini single-page ‘authority’ sites that are targeted on a single 
topic. Each page is called a Lens because it focuses on one thing only.

As there are all sorts of rules about what these pages can contain and how they can be built, the 
search engines tend to like them.  And that means that for marketers who want to get some use-
ful backlinks to other websites, building Squidoo Lenses is a great strategy that doesn’t take up too 
much time.

If you build your Lens well enough it can start to get a steady flow of traffic itself, so as with article 
marketing, building Squidoo Lenses can be good for your SEO and for your traffic.

You can learn more about Squiddo at http://www.squidoo.com/squidoo

More ways to increase readers of your website… 

As well as introducing you to SEO, I’d also like to offer something different and share some actual 
features you can add to your site to help build a readership. 

Email Your Readers

Creating an email list, and sending them regular newsletters, updates or notifications of new stuff on 
your site can be a great way to remind people to keep coming back. If you’re running a business it 
will also help you make sales through your website.
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All you need to do is add an email capture plugin on your site like the ‘WP Email Capture’ one I 
showed you earlier. Once you’ve done that you’ll need to use some broadcasting software to send out 
the email to your list. 

This might sound complicated but it’s actually really easy with software such as www.Mailchimp.com. 

All you need to do is sign up (it’s free!), and follow the instructions to create a list. 

Once you’ve done that, you’ll need to export the email addresses you have collected using your ‘WP 
Email Capture’ plugin. Just find your plugin on the left hand side of the dashboard, and once you’re 
on the ‘WP Email Capture Options’ page, click the ‘Export List’ button: 

Save the list as a CSV file to your computer. 

Once in your mailchimp account, select ‘Lists’ from the menu at the top, and then locate the ‘import’ 
button. 

Next choose ‘import from file and select the file on your computer to upload: 

Remember to update your list every week so that it includes any new email addresses you may have 
captured. 

Send a regular personal email (just like you were writing to a friend) to let keep in touch with read-
ers. Let them know what is new on your site, about any promotions you might have and even give 
information about the subject area surrounding your site. 

Be sure to include links to posts or pages on your site so that they keep visiting. 

This is a great way to build up loyal followers who will keep returning to your website. If they buy 
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from you and turn into customers, all the better!

Automated Twittering

Getting the word out about new content on your website is crucial, especially when you want to at-
tract as many new readers as possible. Twitter is a great tool for doing just that. 

But if you don’t have the time to spend hours networking, you can simply configure your blog to 
send out a Twitter update automatically, every time you add a new article. 

To do this just sign up for a Twitter account at http://www.twitter.com and download the WordTwit 
plugin here http://wordpress.org/extend/plugins/wordtwit and install it on to your site as you did 
with the email capture plugin a few chapters back.

Bookmarks

When people visit your site, you want them to come back. 

That’s the key to building a readership; keeping the visitors you already have and constantly adding 
new readers over time. 

If you can persuade people to bookmark your site, the chances of them returning increase signifi-
cantly. 

You can add fancy Javascript to your site (don’t ask!), but I’ve found it’s much simpler to just explain 
how to do it in words. This is the text I’ve used, which you’re welcome to copy: Add [Blog Name] to 
your list of bookmarked sites by pressing ‘ctrl’ and ‘D’ on your PC or by pressing ‘cmd’ and ‘D’ on a Mac.

Subscriptions

Much like bookmarks, if you can get people to subscribe by email to your blog’s RSS feed, they’re far 
likelier to become frequent readers. 

Sign-up to a service like Feedburner at www.feedburner.com, which will give you everything you 
need to offer this functionality. Once you’re setup, you don’t have to do a thing, as it will automati-
cally email your latest blog posts to the people that have signed up.

Top Commentators

http://wordpress.org/extend/plugins/top-commentators-widget – This is a particularly nice feature. 
Add a list of the top commentators (i.e. the people who have left the most comments on your site) to 
your sidebar. 

This gives your existing readers an incentive to comment frequently and new readers a reason to get 
involved. It also shows your biggest contributors that you value them, which is important. 

In my experience, once someone gets to the number one spot, they don’t like giving it up without a 
fight, so they comment more to defend their crown, which is healthy for creating a thriving commu-
nity. 
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How To 

Don’t take it for granted that every single person on the face of the earth knows how to get the most 
out of your site. 

You’d probably be surprised at the number of people who don’t know how to even leave a comment. 
It’s worth taking the time to add a ‘How To’ page to your blog outlining how to perform various tasks 
such as commenting, getting in touch, etc.

Contact

I visit a lot of sites and many don’t have contact details listed for getting in touch with the author. I 
fully understand that some people are concerned about privacy issues, but you’ll almost certainly 
miss out on some great opportunities for spreading the word about your site if people can’t get in 
touch with you. 

I highly advise setting up a dedicated ‘Contact Us’ page on your site. 

Outline the kind of requests you’re happy to receive and list your email (like this to avoid spam: 
firsthalfofemail [@]emailprovider.com) or use a dedicated contact form. And if you don’t want to use 
your personal email address, setup a free one dedicated entirely to your blog (I recommend using 
Gmail).

Threaded Comments 

If you don’t know what threaded comments are, it’s very simple to explain. When people comment 
on a blog the oldest comment usually appears at the top of the list and the newest at the bottom, or 
vice-versa. 

Threaded comments allow users to reply to a specific comment, so it appears just below it in the 
list. This facilitates multiple conversations taking place in response to an article, which is great for 
building a community and allowing commentators to branch off and start their own new, interesting 
discussions. 

Most Wordpress themes support threaded comments, you can simply switch them on by going in to 
the ‘Settings’ menu and the ‘Discussion’ options. If your theme doesn’t support threaded comments, 
I found this excellent post explaining how to implement them.

http://www.niharsworld.com/2008/12/16/how-to-implement-threaded-comments-in-wordpress-
themes

Comment Reply Notification 

Following on from threaded comments, another useful tool for community-building is the ‘Com-
ment Reply Notification’ plugin. 

This does a very simple job. When someone replies to a comment, the person who posted the origi-
nal message is sent an email to let them know that someone has responded. 

They might then choose to come back and add another response, which triggers another email and 
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so on. It’s easy to see why this is such a great piece of software. You can download the Comment 
Reply Notification plugin here.

http://wordpress.org/extend/plugins/comment-reply-notification

Social Bookmarking/Social Media

There are many websites online where you can tell people about websites and pages that you’ve en-
joyed. The idea being that you share your favourites with other users of those sites so everyone learns 
about the best places to visit online.

It’s a compelling idea and one that has taken off in a big way. The whole Web 2.0 concept of using the 
Internet to share ideas has lead to the emergence of giants like FaceBook http://www.facebook.com 
and Twitter http://www.twitter.com.

If you build up a following on Twitter, it is then very easy to make a tweet to tell people about your 
new web pages – and similarly with Facebook. Whenever you create a new page on your site you 
can copy the link to that page from your browser and post it straight in to either a Facebook status 
update or a Tweet with a few words encouraging people to go and take a look at that new page, what-
ever that page may be. When you set up on Facebook and Twitter you can put in your web address, 
so you can also do updates and tweets about things related to your site too, even if you don’t have a 
page about that subject. If people think you’re somebody worth listening to, they will find the link 
(or click a link to your site next time you post one...) 

But you don’t always have to do all the hard work. There are ways to get your readers to do this for 
you! 

You can make it really easy for people to Tweet your posts and post them on Facebook by including 
Facebook and Twitter plugins onto your site. 

I use a plugin called ‘Share and Follow’ which automatically adds icons to the bottom of your post so 
that anyone reading can easily share it via several forms of social media. Doing this could mean that 
you increase the readership or visitors to your site. 

To find the plugin simply follow the instructions in chapter 4, but search for the ‘share and follow’ 
plugin instead of ‘wp email capture’. 

Once you have set up the plugin options correctly, you’ll have these symbols at the bottom of your 
posts: 

If people like what you’ve written, they’ll hopefully share it and help you get more readers without 
lifting a finger! 

For marketers, this trend towards sharing ideas is extremely useful and gives us many opportunities 
to get links to our websites in many high visibility places. Naturally, there are ways to do it right and 
ways to quickly get yourself banned, so you do have to read the terms and conditions that each site 
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displays to stay on the right side of the line.

In Summary

Search Engine Optimisation is a big subject - particularly the off-page part. I hope that I have been 
able to give you an overview, and enough solid information to put you firmly ahead of the vast ma-
jority of other website builders.

It is well worth studying the subject in a little more depth to discover the finer points - like how to 
tell when a website is worth getting a backlink from and when it isn’t - so that you can make the best 
use of your time and effort.

Also remember that if you spend too much time fine tuning the Optimisation of your pages you are 
sacrificing your ability to build more pages. Sometimes a half optimised page is good enough if the 
result is that you have more time to build extra pages to be out working for you.
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Chapter 7: 

Setting up an AStore for your  
Wordpress website
By now you should have a fully functioning website that you are able to post on to and create pages 
for, and you’ve learnt how to get people reading it. You’re doing great! 

Now, many of you will be hoping to turn your website in to something that you are able to make 
some money from…

There are lots of ways to do this, but I’m going to focus on one that I feel most of you will be able to 
use on your sites regardless of what your website is about. 

That’s because it’s using Amazon. And they sell just about everything! 

Amazon have a really great feature called ‘AStores’. This allows you to create your own miniature ver-
sion of the Amazon site, that you can add to your own website, with just a few minutes of your time. 
You can even hand pick the products you want on your store. 

And it doesn’t cost you a penny. 

Amazon simply pay you whenever you make a sale through your site. 

No need to even have stock or worry about delivery! 

Sound good? 

Let’s walk through it… 

First you need to create an Amazon Associates account.

This is basically an affiliate programme which allows you to earn up to 10% (although you’ll start off 
earning 5%) of any sales that you refer to the Amazon site from your own. 

Being an Amazon Associate will give you the ability to make your own ‘AStore’ and the ability to cre-
ate simple links and banners that you can put on your site.

Setting up 

Go to: https://affiliate-program.amazon.co.uk
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Click on ‘Join now for FREE!’ 

Now, if you’ve ever bought anything from Amazon before, you can sign in using your email and a 
password you’d have created for your ‘buying’ account on the site. 

If not, you will have to select the radio button ‘I am a new customer’ and enter just your email ad-
dress. 

Then click on ‘Sign in using our secure sever’. 
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If you didn’t have an Amazon account already you should see a simple page that looks like this: 

Fill out the simple form and hit submit. 

If you did already have an account, or if you have filled out the form to register, then the next step 
should be a form that looks like this: 

This form is pretty straightforward asking for your address information so that they know who to 
send payment to when you refer a sale. 

Note: Unless you are already self employed and earning a fair bit, it’s unlikely that you will be VAT 
registered. You will know if you are. 
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When you have filled this form out click on the yellow button at the bottom of the page and will be 
redirected to another form that needs to be filled out.

Again, most of the information on this form is quite straightforward, but a few of the questions can 
look daunting so here are a few tips. 

•	 You don’t need to go in too much detail on what your website is about. You will need to be 
approved as an affiliate, but it’s important to know that they are only checking that you haven’t 
got some illegal, inappropriate or spam website. 

A simple line or two introducing the subject of your website is all that is needed. 

•	 The questions about how you drive traffic to your site are, as far as I can tell, simply for their 
own internal stats. Following the advice in this book you should probably select SEO. But don’t 
worry too much about your selections.

•	 For the question about how you monetise your site, add anything else you plan to do, but feel 
free to select ‘Amazon Associates is the Only Way’. 

•	 For the question about how you usually build links select ‘Blog Editor.’

•	 You will get approval if you select ‘Less than 500’ for the number of unique visitors per month. 

When you have completed the form click on ‘Finish’. 
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You have now completed your application and should see a page that looks like this: 

At this point, you are able to specify how you would like to be paid when you start earning money, or 
you can do that later, it’s up to you. You can be paid by cheque or by direct deposits in to your bank. 

You will have to wait for Amazon to review your application, in my experience this will only take a 
day or two. 

In the meantime, you can start to get going and understand your Amazon Associates account and 
how you will be able to use it. 

I would recommend taking the ‘Get Started’ tour which you will find here: 

https://affiliate-program.amazon.co.uk/gp/associates/join/getstarted

This will give you an introduction to the basics. 

Once you receive your email to confirm that you’ve been accepted on to the Amazon Associates pro-
gramme you can get going with setting up your store. 

First: sign in to your Amazon Associates Account. 

Go to: 

https://affiliate-program.amazon.co.uk/gp/associates/network/store/manage-your-stores.html
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Click on ‘Add an AStore’ 

You will then be asked to create a Tracking ID for your AStore. This is to help with reporting and may 
be included in the URL of your shop if you don’t integrate the shop with your site (more on that later). 

Call it something simple and related to your website. It’s not all that important. But don’t use any-
thing silly – people will be able to see it. 

If what you request isn’t available Amazon will offer you alternatives. 

Once you’re happy with your Tracking Id click ‘search’ or ‘use selected’ if you’ve tried one and then 
have decided to go with one of Amazon’s alternatives. 

Then click on ‘Continue’. 

At this stage you can decide how may categories your shop is going to have. 

It could be that you only want one. 
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You have to create at least one, so let’s walk through that. 

Click on ‘Add Category Page’. 

You will be asked to give it a title. 

Name it something related to the Amazon products you will want to promote on your site. 

E.g. if your site was about cameras, you may want a category called ‘Camera Accessories’. 

Once you have created and named a category you simply need to decide which products you want to 
put in to that category to sell. 

Add products

You can add individual products one by one to your AStore, or you can add entire categories. 

e.g. above I have selected to add products by Amazon category, they’re pretty good at categorising 
the products on the main site, so this is a good starting point. 

Click on ‘Select an Amazon Category’ 
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A box should appear that looks like this: 

You need to find the category that your website is most closely related to, and then go in to that 
category to find the ultra-relevant sub category from which you want the products to appear on your 
store… 

E.g. I might pick ‘Electronics’ and then ‘Photography’ and then ‘Accessories’. 

In this instance, all of the products listed on Amazon in that category will be added to your store. 

When you’ve added all of the subcategories you’d like to you can click on ‘Continue’. 
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Your next job is to design how your site looks.  

You will be directed to a page that looks something like this: 

You can use the themes given – you should try to find one closest to the template you’ve decided to 
use on your site. 

If you want to change colours and fonts you can do so on the left where a menu appears looking like 
this: 
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Uncheck ‘show Store header’ as it will interfere with the header on your website. 

Then click ‘Continue’. 

That’s it. Simple. Your store is created. 

You now have a choice to make. 

The simplest is that you chose ‘Simple link to my store as a standalone site’. This will give you a link 
you can use anywhere you like from your site to your shop. If anyone buys anything from the store, 
you get a commission, it’s as simple as that. 

The downside to this simple method is that it will appear to your users as if they are leaving your 
website when visiting your store.

That’s why I would recommend the second option: 

Embed your AStore using an inline frame

An ‘inline frame’ is a way to embed your AStore into any existing or new page on your website. This 
method of embedding your AStore will appear to your visitors as if the AStore is part of your site and 
enable them to shop without leaving your site.

•	 Create a new page or select the existing page on your site into which you would like to embed 
your AStore.

•	 Select Embed your AStore using an inline frame in the above Get Link form.

•	 Click the Highlight HTML button and copy the selected code.

•	 Then paste the code into the HTML of the page you selected in step 2. Note: to do this you will 
need to switch the method of writing your post to HTML/Code rather than the visual editor. 
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•	 Add a “Store” link to your site’s main navigation that links to the page containing your AStore. 

You can then link to that store from anything at all that you post on to your website... and start mak-
ing some real money from your brand new site. 
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AFTERWORD
And that’s it. If you’ve followed the advice set out in this manual you should have your site up and 
see traffic start to arrive very soon. 

Remember, you can use this advice to set up any sort of site you like, be it one to help boost an exist-
ing  business, start a new online money-making venture or a personal site to capture your thoughts 
on a holiday or hobby.  

This manual should give you the freedom to choose. 

You won’t ever have to worry about hiring expensive web developers and you’ll have the control to 
make any changes to your site whenever you want to. 

I do look forward to seeing some of your websites. 

The best of luck, not that you’ll need it. 

Sam Goodall
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